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USP

DeepBrand brings unprecedented competitive advantage
to global brands and media, by unlocking
whole new possibilities for video monetization
using Computer Vision
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Our services
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Deep Context Ads

Serve timecoded In-
stream mid-roll video
and overlay ads
at a higher price
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Deep Tagging

Understand more
about your content
using highly granular
contextual data

Face Transfer
Optimize your content

production costs and
hire actors’ faces only

www.deepbrand.al
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Deep Context Ads m e=9 (=)

USP
Next-generation contextual video ads that are

meaningful to the viewer, ready for a cookieless
future

SOLUTION

Al-powered, context-based video and overlay ads

REVENUE STREAMS

Payments from the advertisers for video
campaigns which are based on DeepBrand’s
contextual data

" DFFPRRAND

A desired context is detected
In a video frame / timecode

I mesny= L  TVC insertion into

exclusive mid-break
based on context

In-stream ad insertion using DeepBrand'’s contextual data

v Higher relevance v' Better memorability v Higher effectiveness

www.deepbrand.al
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Use case castorama

OBJECTIVE SN  Ogrod e daciebe oo

A number of brands (Castorama, Ikea, Sniezka) wanted to
run contextual display campaigns in TVN's VOD platform.

SOLUTION

DeepBrand's data enabled targeting each campaign on
specific timecodes for each video episode, so that an ad
has been served always in the most relevant context (e.g.
lkea in scenes related to food, kitchen and cooking)

RESULTS

TVN was able to sell deep context ads with +70% increase

iIn CPM and advertisers accepted this price - everyone wins.
Also, the users were 2x more likely to click on deep context
ad as compared to a soc-dem targeting benchmark.
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Deep Tagging = ?‘,:’

USP

Transform videos into Big Data and understand
them better with over 500 contextual categories
and one-second granularity

SOLUTION

Analyzing video with DeepBrand’s computer vision
algorithms to acquire highly granular information on
everyday objects, scenery, tashion items, spoken phrases
appearing throughout the video

REVENUE STREAMS

Monetization of products that use video content Object detection sample from a TV series
data, e.g. recommendation engines (VOD
platforms, web services)

e DEFPRBRAND www.deepbrand.ai
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Use case

OBJECTIVE

TVN requested us to perform deep content tagging for
a selected number of videos.

SOLUTION

TV series episodes were analyzed second by second
using DeepBrand's proprietary algorithms which detect
everyday Items, scenery types, fashion items and voice.

RESULTS

Thanks to detailed analysis, we were able to identity
best moments to serve contextual ads for a home
improvement brand and to blacklist content with explicit
language. Our client’s data science team also found the
results useful to fuel content recommendation engine.

" NEFFPRRAND
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Raw data sample from DeepBrand'’s video analysis
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Style Transfer

Save on content production costs and integrate brands
through style transfer technology; mitigate risks for brand
reputation by acquiring better control over a character’s
Image

SOLUTION

Application of the style transfer to easily swap and
de-age faces of actors, swap similar products in
post-production, for an unlimited number of times

Higher content monetization through higher viewership
obtained thanks to casting top-tier actors, and for less
Payments from advertisers to cast a brand ambassadors
face in selected content / context, to boost brand image

!

Face transfer in a sample video material by DeepBrand
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||

Radek Dudek

Partner
m: +48 696 444 190

e: radek@deepbrand.al

0006

The Future
of Video Awaits.
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