Bali Wellness
and Beauty
Expo 2025

Grow-well in Bali

Where Wellness Becomes Beauty

Friday — Sunday
27-29 June 2025

Bali Beach Convention, Bali Beach Hotel
The Sanur, BALI — Indonesia
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PT MELALI MICE

Pertemuan Akhir Tahtn
Manajemen dan Staf
Melali Bali Group

PT Melali MICE, established in 2006, has successfully organized over 200
MICE (Meeting, Incentive, Conference, Exhibition) events in Indonesia
and abroad, including in Singapore, India, Australia, Macau, Dubai, and

maore.

We are proud to announce the Bali Wellness and Beauty Expo 2025,
which will be held in Sanur, Bali, from 27-29 June 2025. With the theme
‘Grow-well in Bali: Where Wellness Becomes Beauty,” this event aims to

become an annual international expo.

With the extensive network and expertise of Feri Agustian Soleh, who has
been deeply involved in the world of Essential Oils and Wellness for
decades, he is helping to bring this vision to life. Feri is the Co-Founder

and Project Director of the Bali Wellness and Beauty Expo.

As an initial step, we have conducted a tabletop event in China from 6-
13 January 2025, across six major cities, and will continue the roadshow
to Japan, Korea, and various other international events. We hope to

bring together exhibitors and visitors from different countries.



PT MELALI MICE

OUR CUSTOMERS

INDONESIAN GOVERNMENT INSTITUTIONS

The Mssiry of France R1

KPK ()
4

-

ndonesan Comptien
Eradcabon Commesson

® €@ v @ X

The Minadry of Eresgy and  The Minstry of Communcation indonesian Public Procurement  The iIndoresen Nadons! Pollce  Indonesia's insestment
Mirarsl Resonces R ot homalcs RI of Goods'Servoes Agency Headgquerters Bogy Agnosiual Cootsinalng Soad

Bursescsale Reform R

Uttty
‘% \ BEmoarimn
SaMPANAN
_es /) "
The Mooty of The Nadoral Narcobica Imllnwydsocdmnm e Mowstry of Transportation RI  indonesia Depost insutance
Tosram RI toad RI Conporation

& KRAF G@/ {ss

The Feanocal barmamden neorwsan Agey e Mty of Narme The Mnmty of Agrauturs R! The Meusiry of Masgower 1
Reports and Analysis Cenler RI for Croates Economy aod Fisherns K1
4 o;) * /2858 \
7~ i i BkkbN
LAFPAN eRaIE——
Tra Nasonsl Assceausics and The Mosisley of lnddustyy 2 Sogor Agrosteral Univorsty Tho Natonal Lisary Agency RI ' Nasane! Populeton
Space Agency R) e Farnly Plannng Ageacy RI

e ®n 2 6 @

Viaatyy of Erveeoniment The Mewatry haaseny nasdute Corerunty Empowerment and

02 Forwatry Raputite of Fmposscmact Worren of i Admenatraton Vilage Govtament Ageccy. ouonu ﬁ-
of Indonssa nd O Protecten R e Hepadic of Indoresis Wost Jeva Provnce
‘EE »
Coosdinating Ministry

for Econoomy Aflans
Rapnlic of Indonesls

UNITED NATIONS ORGANS

"J‘-

»

\

Y(é"

@

UNESCO{Un=ad Natons

UNDP (United Natons CTITF (Counter-Tarmrorsm 10M (International
Development Program) Educationsl, SGealific Implementation Task Farce) Orgenzzton for Migration)
and Cultural Crganization)
fiio} oo @NOECD g UNODA
T CLIMATE TR OGS HO " SSRRISIWIVER
FUND ;
International Labour Green Climate Fund Organization for Economé
Organization (GCF) Co-Operation and Development for D ment Affairs)

{OECD)

Miresty of AdraresTatve and

BANK BRDONESA

Contral Bank of lndonese

X

The Misustry of Research

1 Tachaiogy RI

Py oo

e
‘mou-

The Mnotry of Health B2

The Mirustry of Teadeo R

v

MADAN POM

e Notoral Agency of
Dougs and Foods Conbeols

APU

Mirsaty of Pubic Worky
00 Houweg

wr

pr——

Worntry of Educaton. Cutare.

Rosowrch. and Techrology
of Ineeeus

unicef ¢

UNODA (United Natons Office  UNICEF (The Unted Nabons
Chidren's Fund)

INTERNATIONAL ORGANIZATION

2 3
5 HOPKINS K -
Cz== I €3

Johns Hopkns Center for IFEAT - The Inlernabonal WFTGA (Workl Federatans of APQOD (Asa Pacilic
Communication Programs Federation of Essential Oils Tourist Guide Associations) Quality Organszation)
and Aroma Trades
Young Fresidents Orgarization Spinitual Camp Congress of Southeast
of Master Daca J. Vashvar Astan Librasians

INDONESIAN ORGANIZATION AND CORPORATE

i o

- =27 ISAMARGA :
CHEEN TR INECH IR IREAMRRLR HALI — RKOARN TaL .J-.M?.
- POS INDONESLA

The Indonesian Essanlial Ol PT Jasa Marga Bali Tol PT Jasamarga Pandaan Tal PT Pas Indonesia
Coundl {Dewan Absri Indonesa) - Bah - Easl Java - Wesl Java
i L Li-
F(d MHI JAKPRO -? . ﬁ (&) nsamancn
Maarygs s pra ledea s e e % .,.-’"1
PT MHI - Marga PT Jakarta Propertindo Indonesian Tourist Indanesian Highway Corp
Harjaya Infrasinkiur - Jakarla Guide Assacialion (Jasa Marga)
- East Java
FOREIGN CORPORATE
o . ceneacr W TosHiEA
JEUNESSE Blue@Coat v don Leoding nwovetion >
Jeunesse Global Blue Coat Genpact Toshiba
Cosmetics and Food Supplement IT Company, IT Company, Electromc Company
Company, USA Hong Kang India France
odl
At ’ -
NOKIA bhpbiliton ~ UOREAL  <ZED™
Nowa Siemens BHP Bdliton L'Oveal Samsung,
Electronic Compary, Mining Company, Casmetic Company, Korea
k Singapece The Nelhetlands Madaysia

]

SEATGA [South East Asia
Tourist Guide Associations)

,#F ASTRA MOTOR

PT Aslra Infernatonal

{Drenpessanr Maoler)

>

HEXTICORMN
Mext Indonesian Unicoms

ReSound

GN Hearng

Medical Equipment Company,

France

=afteme

The Aleme,
France

American f‘oﬂege
of Healthcare Soences

CT™MJ

TRANS MARGA JATERG

PT Trans Marga Jabeng
- Cenlral Java

(\ﬂSymantec.

Symantec
IT Company,
Singapore

HUMAN RESOURCES

L
( 1 , MINISTRY OF FINANCE | [
REPUBLIC OF INDONESIA -

GROWTH STRATEGIES IN NAVIGATING
GEOEGONOMIG SHIFT = :

The core team of Melali MICE consists of
more than 60 event experts who have
proven their capabilities through the
organization and management of major
international events, with most of them
MICE

Professional Certification Body for MICE.

holding certification from o



ELEVATE YOUR BRAND PRESENCE AT BALI'S PREMIER WELLNESS AND BEAUTY EXPO

Located in Bali, the Bali Wellness and Beauty Expo 2025 is o
pivotal event that will bring together top wellness and
beauty industries from across Asia, focusing on natural and
eco-friendly products. This expo offers an opportunity for industry
players to introduce their outstanding products and services to
buyers. Through seminars, workshops, and various interactive
sessions, the expo supports a healthy lifestyle and holistic

beauty, encompassing

physical, mental, and spiritual health. Set against the
stunning backdrop of Bali, this event also educates and
inspires buyers to adopt sustainable healthy living practices.
Bali Wellness and Beauty Expo 2025 is the ideal destination to
explore the latest wellness and beauty trends that refresh both

body and soul.
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An Ideal Platform to Opening Access Unlocking New Business
Introduce Wellness to the Vast Asian Market Opportunities
and Beauty Industry

WHY BALI?

EXPANSIVE MARKET

Bali, which is part of Indonesia, has a rapidly growing
wellness and beauty market, experiencing an increase of
over 20% in 2022-2023.

BIOCULTURAL RICHNESS

Bali, as the fertile land of Indonesia, has deep -cultural
roots and beauty rituals that are rich in tradition, using
natural ingredients and unique techniques.

o

All-in-One: Introducing Your Boosting Your
Wellness and Beauty Brand and Products Brand's Popularity
Solutions for
Diverse Needs

BALIAS THE PREMIER WELLNESS DESTINATIONIN

E THE WORLD

Bali is recognized as one of the world's top tourist destinations,
renowned for its strong appeal in wellness (well-being
and fitness) and is considered capable of providing
physical and spiritual balance.



ASIA-PACIFIC: WELLNESS ECONOMY SECTORS (2022)
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According to the 2022 Global Wellness Institute data, the
Healthy Eating, Nutrition, and Weight Loss sector leads Indonesid’s
wellness economy with a value of $13.934 billion, followed by the
Personal Care and Beauty sector at $7.630 billion. Although
the Physical Activity sector is smaller, physical activity still
plays a significant role. Referring to the Journal of
Management and Innovation Entrepreneurship (JMIE), the
Indonesian beauty

THE GROWTH OF THE BEAUTY INDUSTRY IN INDONESIA

source: Journal of Management and Innovation
Entrepreneurship (JMIE)

industry has grown rapidly, with an increase of more than 20%
in 2023. These two data points reflect the high public interest
in self-care and health products, as well as the large
business prospects of the beauty industry.


http://www.globalwellnessinstitute.org/

OPEN TO CREATORS AND ENTHUSIASTS OF WELLNESS AND BEAUTY

COMPANIES, EXPERTS, AND CREATORS OF WELLNESS AND BEAUTY PRODUCTS

Join us at BWB Expo 2025, the largest leading wellness and beauty event, for a brighter future for your brand.

’ HEALTH AND BEAUTY FACILITIES

NATURAL AROMATHERAPY AND PERFUME 9’1
Medical Treatment (Traditional and Modern)

Natural aromatherapy products
and perfumes made from natural ingredients

PERSONAL BEAUTY CARE

e Organic and Natural Beauty Products, as well as
Trending Products e Spa Products and Services (Traditional and

e Facial, Skin,and Hair Care Products e Modern) Resorts/Hotels and Other Venues with

e Makeup Demonstrations Wellness Programs

WELLNESS RESORT DESTINATIONS AND RECREATION
FACILITIES

FASHIONAND HEALTHACCESSORIES

e Sportswear and Activewear

e Fashion and Health Accessories such as Yoga
Mats and Meditation Tools

o Applications/Technologies and Innovations in
Wellness and Beauty

HEALTHYFOOD ANDNUTRITION

e Providers of Healthy and Organic Food
e Health and Herbal Supplements

e Nutrition and Diet Consultants

e Nutritional and Diet Products




EVENT HIGHLIGHT

¥ EXHIBITION

Explore the latest trends and

BUSINESS MATCHING

Find potential business partners that
match your needs through BWB 2025.
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indie products, and artisans.

QUIZ, GAMES, AND DOOR PRIZE

. Join fun quizzes and games and get
¢ a chance to win exciting
,j prizes throughout the event

( e

- - | MARKET PLACE

Enhance your knowledge through
seminars, workshops, and live
demonstrations. Gain  valuable
connections with industry experts
in wellness and beauty to expand
your insights and expertise.




WHY PARTICIPATE IN
BWB EXPO 2025?

SHOWCASE YOUR PRODUCTS MARKET INSIGHTS
Present your products Gain valuable access to market
directly to buyers and visitors, resedrch and the latest trends, helping

you understand consumer
preferences and stay aheadina
competitive market.

conduct interactive demonstrations,
and highlight attractive offers from
your product range.

BUILD RELATIONSHIPS THE ULTIMATE WELLNESS
Interact and establish connections AND BEAUTY EXPERIENCE
with buyers and visitors from Indonesia Enjoy an unforgettable experience

and various countries across Asia. with efficient business matching,

a beneficial exhibition,

a variety of innovative products,
and engaging content-
designed to optimize your
wellness and

beauty journey in one dynamic
space.

ACCESS TO MEDIA EXPOSURE
Take advantage of media coverage

starting from the pre-event, during the event,

and the post-event,
which will boost your brand's profile
and reach a wider audience.




BALI BEACH CONVENTION, BALIBEACH HOTEL SANUR, BALI

The Sanur is a world class wellness tourism destination in Bali, and The Meru Sanur with 184 rooms, BBC is also equipped with two
developed from the Bali Beach Hotel. As part of The Sanur, Bali world class restaurants, a swimming pool, and other facilities.
Beach Convention (BBC) offers a luxurious exhibition hall Its location in Denpasar ensures easy access, attracting visitors
covering 3,750 m?, overlooking Sanur Beach, with a capacity of for a variety of events.

up to 5000 people. Supported by the renovated Bali Beach Hotel

with 273 rooms
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SPECIAL HEALTH ECONOMIC ZONE, THE SANUR, BALI - INDONESIA
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BALI BEACH CONVENTION, THE SANUR, BALI - INDONESIA

Hotel & Resort Map
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Layout is not to scale

Main Entrance to Hotel

Rajapala Statue

Tirtasada Lobby

Bali Beach Convention

Main Entrance to Convention Center
Agoong Meeting Room

Bali Beach Hotel, The Heritage
Collection

Roso Restaurant
Lounge

Soekarno Lounge
Arunika Restaurant
Hotel Swimming Pool
The Meru Sanur

The Meru Sanur o
Resort Swimming Pool _ i/ ™"
Svasana Spa C
Parking Area
Pura

.
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SECURE YOUR PLACE!

EXHIBITOR (SPACE & STANDARD BOOTH)

(1) The facilities include: (2 The facilities include:
Standard Booth R8 +flooring Standard Booth R8 +flooring
6 Amp electricity 4 Amp electricity
4 tables & 8 chairs 2tables & 4 chairs
LED fluorescent lights LED fluorescent lights

6m x6m Fascia name 6mM x3m Fascia name
Trash bin Trash bin
© The facilities include:

Standard Booth R8 +flooring
2 Amp electricity
ltable & 2 chairs
LED fluorescent lights
3mM x3m Fascia name
Trash bin

Please note: the booth size and facilities are subject to change based on event requirements or other factors.



BWB EXPO 2025
EXHIBITION LAYOUT
AND FLOORPLAN

BALI BEACH CONVENTION, THE
SANUR, BALI - INDONESIA
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INFORMATION

First come first served

PHYSICAL ACTIVITY PERSONAL CARE & BEAUTY

TRADITIONAL &
COMPLEMENTARY MEDICINE

PUBLIC HEALTH , PREVENTION
AND PERSONALIZED MEDICINE

HEALTH EATING ,
MENTAL WELLNESS

NUTRITION WEIGHT LOSS
WELLNESS REAL ESTATE & WELLNESS TOURISM, SPAS,
WORKPLACE WELLNESS AND SPRINGS
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BWB EXPO 2025
EXHIBITION LAYOUT
AND FLOORPLAN

BALI BEACH CONVENTION,
THE SANUR, BALI - INDONESIA
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SECURE YOUR PLACE!

SPONSORSHIP e ————————

Choose the sponsorship o Presentation opportunity at the marketplace during the event Prime Time (10 minutes) IB(reak Sessm)n
. 10 minutes
package that suits your
Sponsor name mentioned by the mc during the opening ceremon
needs: 2 Y J Pening y ] “ <]

@ Sponsor logo display on led screens at the main event

Q
Q

¢) sponsor logo display in the drop-off lobby area (bbc)

Q

Y

QX

6 Sponsor logo display on led tv screens at the registration area

@ Sponsor logo display during breakout sessions in all classes

Q
Q

Y

@ Invitation to attend the bwb expo 2025 seminar 4 people 3 people 2 people

@) !d badge sponsor 4 pcs 3pes 2 pcs

Sponsor logo placement on print and digital media, including:

|d card lanyards

Baliho

Q

Hanging banner
Exhibition entrance gate
Sponsor list board in the exhibition area

Sponsor logo on event e-flyers

Sponsor logo on visitor registration confirmation emails

Sponsor logo on event social media

QRRRARRRRRRX®
QR
Q

QX
QX

Sponsor logo on event website



THE PRICE FOR SPONSOR

STANDARD BOOTH

CATEGORY BOOTH NO. (Reciprocal Benefits, (RS, floori lectricit
s Po N so R S H I P . N RS, flooring, electricity, Lee i) elzeriie
Size and Position For Sponsor only fascia name, desk,

chair, trash bin)

fascia name, desk,

AND STAN DARD chair, trash bin)

PLATINUM (6 X 6 M)

BOOT H Island prime Al, A2, A3, Ad, A5 USD 32,580.00

Island Secondary A7, A8, A9, AIO USD 30,325.00

3 Sides Secondary AG, All USD 27,745.00

GOLD (6 X3 M)

T T 56,7 USD 20,645.00

B16, B17, B28, B3I USD 17,745.00

Bl, B2, B3, B8, B9, B10, BIl, B12,
B13, B14, B15

B29, B30, B32, B33 USD 15,165.00

3 sides prime
USD 11,945.00

B4, B5, B24, B27 USD 10,025.00
3 sides secondary B18, B19, B22, B25, B26 USD 7,425.00

N
]
B20, B21, B23 USD 6,125.00
SILVER (3 X3 M)
3 Sides Prime CI19, C20 USD 11,280.00
2 Sides Prime C90, C94, C96, C100 usD 9,680.00
1 Side Prime C91,C97 UsSD 8,380.00

3 Sides Secondary C68,C71,C72,C74 USD 3,580.00

Cl, C29, C30, C33, C34, C35. C36, C39,
C40, C4l, C42, C43, C44, C46, C47, CA49,
S URGEIREESIRESCAESINGCEERES HRERT
C58, C60, C61, C63, C64, C65, C66, C67,
2 Sides Secondary C69, C70, C73, C75, C76, C77, C78, C79, USD 3,255.00
C80, C8I, C82, C83, C84, C87, C88, C89,
C93, C95, C99, Cl0I, Cl104, CIl05, CI107,
C108, CI110, C111, C114, Cl15, C118, C119, C12],
Cl122, C124, C125, C128

C2-Ci18

C21-C28
C3l, C32, C37, C38, C45, C48, Ch9, C62,
1 Side Secondary C85, C86, C92, C98, C102, C103, CIl06,
C109, C112, ClI3, Cli6, Cl17, C120, CI23,

Cl126, C127

USD 2,935.00

*include vat 11%
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